Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In re Application of )
CBS Televison Stations, Inc. ) BRCT-20041001AJQ
for Renewa of WFOR-TV, Miami Florida )
In re Application of )
NBC Telemundo License Co. ) BRCT-20041001ABM
for Renewa of WTVJ, Miami Florida )

REPLY TO OPPOSITIONSTO PETITIONSTO DENY RENEWAL

The United Church of Chrigt (“ UCC") respectfully respondsto the oppositions submitted in

these two proceedings by NBC Telemundo License Co. and CBS Television Stations, Inc.!
INTRODUCTION

As UCC has set forth in its Petitions to Deny, UCC has embarked on an identity campaign
in which national TV advertising is an integral part.

Notwithstanding the refusal of the CBS and NBC networksto carry all of its advertisements,
UCC's “ God is Still Speaking” theme has far exceeded expectations. UCC congregations have
reported unprecedented response. The letters in Exhibit A show that the “ God is Still Speak-
ing” campaign has motivated existing members of UCC congregations,? has generated many new

members,® and changed lives.* According to the Rev. Robert Chase, Director of Communication of

!By letter dated January 24, 2005, counsel for UCC submitted an uncontested request for a
one week extension of time, through and including February 7, 2005, within which to submit this

reply.

2For example, the Emmaus United Church of Christ in Vienna, VA reports that its 280
member congregation raised $2500 for a local campaign over just afew days.

3For example, the Pilgrim Congregational Church in Cleveland, OH reported that, since the
campaign began, Sunday morning attendance has risen from 230 to 275, and that it “will have
received over 15 new membersaswell.” The United Church of Christ of Chapel Hill (NC) reported
that attendance rose from 384 to 519 in one month, and that the congregation recorded at least 30



the United Church of Chrigt, visitorsto UCC’ swebsitetripled during the“ God is Still Speaking” TV
ad campaign. See Exhibit B.

It isof particular Significanceto this petition that the same advertisements that the CBS and
NBC networks rejected have run on more than adozen TV stations (for test marketing) and several
cable networks as well asthe Fox network. To the best of UCC’s knowledge, there has not been a
single viewer objection received to date.

CBSdtates, correctly, that it has”invited UCC to submit the commercial to individual Viacom
owned stations, including, WFOR-TV.” CBSOpposition (“CBSOpp.”) at 3. This, by itself, means
very little; after al, the CBS network also “invited UCC to submit the commercial...,” and then
declined to carry it. More fundamentally, however, asUCC explained, WFOR-TV Pet. at 3, n. 2, the
issue here isthe practices of the commonly owned CBS network, not the individual stations. UCC
has attempted to mount a national campaign, and it isimpossible to do this effectively without using
the mgor national networks. Asthe Commission has found,

Network advertising provides audience reach unmatched by any other broadcasting medium.

No single cable channel today provides the audience reach of any television network. Only

network television is a mass-distribution venue for programming and advertising, notwith-

standing the continuing erosion of network television audience attributable to the growth of
cable and DBS viewership.

Amendment of Section 7658(g) of the Commission’s Rules, 11 FCCRcd 11253, 11257 (2000)

(footnotes omitted) (emphasisin the original). UCC seeks to reach specific audiences and demo-

new members during that period.

*The First Congregational, United Church of Christ in Boulder, CO, reportsthat the“ Godis
Still Speaking” campaign has brought immense relief to a man who recently had a stroke.
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graphics. Cf., Becker v. FCC, 95 F.3d 75 (D.C. Cir. 1996).° In addition, a campaign like UCC's
involves cross-promotion, in which the broadcast of TV ads at particular times is publicized, and
membersare urged to watch. This cannot be done effectively when ads appear at different timeson
different stations. Moreover, asUCC hasexplained, it must take special care asto program adjacen-
ciesfor itscommercias. WFOR-TV Pet. at 3, n 2. Since most of the inventory is controlled by the
networks, and local stationshaveoften presold certain availabilitiesto favored local advertisers, many
specific time dots can only be obtained through a network buy. And, according to Rev. Chase,
More than fifteen million viewers cannot afford or do not have access to cable
televison. Our strategy to purchase air time on broadcast networks has been, from
the beginning, aquestion of justice—ensuring that our viewing audience would be as
wideaspossible. Continued failureto clear thiscommercial leaves many citizensdis-
enfranchised, limits the service that our congregations can provide to their com-
munities, and runs counter to the broadcast networks' responsbility as stewards of
the public trust.
Exhibit B.
In short, UCC’s advertising is unobjectionable, and it works. The harm that UCC has in-

curred from being denied access to the unique reach of major network televison is significant.

°Discussing the same question asapplied to political candidates, the Judge Buckley explained
that declining to sell particular time dots
is apt to deprive a candidate of particular categories of adult viewers whom he may be es-
pecially anxiousto reach. It iscommon knowledge that campaign strategists rely on survey
research to target specific voting groups with television advertisements. See generally Dan
Koeppel, The High-Tech Election (of 1992), Brandweek 18, Mar. 2, 1992. We can surmise,
for example, that early shift factory workers whom a candidate wishes to reach are not apt
to stay up beyond their normal bedtimes just to see his political advertisements. Thus, the
ruling creates a situation where a candidate’'s ability to reach his target audience may be
limited and his*“personal campaign strategies ... ignored.” See CBS Inc. [v. FCC], 453 U.S.
[367] at 389 [1981].
Id., 95F.2d at 91.



JURISDICTIONAL ISSUES

The two networks raise several issueswhich, they contend, make it unnecessary to consider
the merits of UCC'’ s petition to deny.

CBS, which complains that UCC’ s petition is“whoally frivolous,” CBSOpp. at 9, starts with
extraordinarily tenuouslegal argument. It claimsthat UCC “cannot meet therequirementsof Section
309 of the Act for stating a prima facie case” because it has not alleged that CBS has committed a
“serious violation of the Communications Act.” CBSOpp. a 2 and 8 (citing 47 USC 8309(k).

Thisis smply wrong. Section 309(k) sets forth three bases for petitions to deny in the
conjunctive. To grant an application, the Commission must find that there have been no serious
violations of the Act or the FCC’ srules, that there is no pattern of abuse in such violations and that
“the station has served the public interest, convenience and necessity.” Clearly, then, UCC need only
show that the applicants have not shown that grant of their applications is in the public interest.
There are innumerable circumstances that would support such a finding even though there is no
specific violation of aparticular agency rule or policy. For example, the Commission could find that
an applicant lacksthe requisite character to serve asabroadcast licensee. Contemporary Media, Inc.
v. FCC, 214 F.3d 187 (D.C. Cir. 2000). Thisisnot a“violation” of the Communications Act, but
it does preclude the Commission from making the finding required by 47 USC §309.° Similarly, the
Commisson may be unable to make the necessary public interest finding where an applicant is
otherwisein compliancewith relevant local ownership rulesbut hasattained an excessive share of the

local advertisingmarket. See Air Virginia, Inc., 15 FCCRcd 5423, 5428 (2002) (designating hearing

47 USC 8§308(b) requires applicants to file information pertaining to their character. An
applicant lacking requisite character does not “violate” Section 308 so long asit truthfully provides
the necessary information. Its disqualification is part of the Commission’s public interest deter-
mination under Section 309(k).
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where applicant was in compliance with local ownership rules but would obtain excessive control of
the local advertisng market).

CBS, joined by NBC, aso ventures the plainly incorrect claim that conduct of a network is
not cognizable in considering the application for renewal of one of its owned-and-operated stations.
CBSOpp. at 2; NBC Opposition (“NBC Opp.”) at 5. CBSiswell aware that the Supreme Court has
held that the conduct of anetwork is“reasonably ancillary” to the effective enforcement of the Com-
munications Act to individual licensees. CBS Inc. v. FCC, 453 U.S. at 391 n. 14. Moreover, while
Section 309(k) requiresthe Commission to make findings*“with respect to that station” for which the
application wasfiled, the Commission hasrepeatedly held that the conduct of network management
officials, and specifically CBS officials, “can fairly be attributed to the licensee. Serafynv. FCC, 149
F.3d 1213, 1221 (D.C. Cir. 1998) (citing Hunger in America, 20 FCC2d 143, 150 (1969), a case
involvingaCBS documentary). See also, Faulkner Radio, Inc., 88 FCC2d 612 (1981) (establishing
precedential criteriafor determining when misconduct at one station bears on alicensee’ sfitnessto
retain its other stations).

CBS aso contends that it is inappropriate for the Commission to establish policy in an
adjudicatory case, and that the issue UCC has raised is best considered in a rulemaking. Thisis
smply not germane to the issue immediately before the Commission, which is whether these ap-
plications can be granted on the basis of the record. It is probably true that, in the event that the
Commission finds that the current applications are not in the public interest, the Commission would

do well thereafter to use its policymaking powers to give guidance for applying such a precedent.’

"Indeed, that is precisely what the Commission did in assessing the basic qualifications of
licensees whose character has been placed at issue:

For many years, the FCC had no express policy concerning the character qualifications of its

applicants,...and asaconsequenceits evaluations sometimesyielded inconsistent results. See

Policy Regarding Character Qualificationsin Broadcast Licensing, 87 FCC2d 836, 836-37
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Finally, NBC argues that adoption of the remedy UCC seeks would improperly give voice
only to those with deep pockets. NBC Opp. at 8. Given the difficulties UCC has faced in raising
money for its identity campaigns, the notion that UCC has deep pockets is odd. That aside, the
argument is areally just another policy matter relating to how the FCC implements its decisions,
rather than a limitation on the Commisson’s power or duty to act. Moreover, it iswell within the
discretion of NBC and othersto address this problem by giving free time for the discussion of issues
as necessary to assure that the public is not left uninformed. And it isclear that the Commission has
the authority to include such a provision in any policies it may subsequently adopt asit refines its
access policies. See Cullman Broadcasting Co., 40 FCC 576 (1963).8

THE MERITS

CBS and NBC quibble with UCC’ s legal argument, but they do not confront it directly. In
particular, they do not disagree with the core of UCC’s argument, namely that no FCC or judicia
authority has addressed the right to purchase time “for the carriage of controversial issues under the
public interest standard in the absence of the Fairness Doctrine.” WFOR-TV Petition at 5, WTVJ
Petition at 5.

The crux of UCC’sargument is that the Supreme Court’s decision in CBSv. DNC was pre-

dicated on the existence of the FairnessDoctrine, and that the Supreme Court contemplated that there

(1981) (notice of inquiry). The Commission responded to this problem in 1986 with the
adoption of a comprehensive character policy statement. See Policy Regarding Character
Qualificationsin Broadcast Licensing, 102 F.C.C.2d 1179 (1986)....

Contemporary Media, Inc. v. FCC, 214 F.2d at 191-192.

8NBC’ ssuggestion, NBC Opp. at 13, n. 36, that UCC’ s petition raisesan establishment clause
issue does not merit serious discussion. Viewpoint neutral policies do not raise First Amendment
problems. Surely, NBC would not suggest that the Commission is unable to award licenses to
religious institutions. It followsthat the sale of time to areligious organization similarly would not
violate the establishment clause. See also, 1960 Programming Satement, 44 FCC 2303, 2314
(1960) (recognizing that religious programming is an element of service in the public interest).
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isroom for Congress or the FCC to establish limited accessrights. WFOR-TV Petition at 8; WTVJ
Petition at 8 (both citing CBSv. DNC, 412 U.S. 94, 131).

CBS argues that the Fairness Doctrine was not essential to the Supreme Court’s holding in
CBSv. DNC. Asproof, it refersto the fact that the Supreme Court noted that Congress had “time
and again” refused to provide access rights in the 1934 Act. CBS Opp. a 7. This hardly proves
CBS' point, as can be seen from the two sentencesfollowing the phraseit quotes. The entire passage
reads as follows:

As we have seen, Congress has time and again rejected various legidative attempts

that would have mandated a variety of formsof individual access. That is not to say

that Congress rejection of such proposals must be taken to mean that Congress is

opposed to private rights of access under all circumstances. Rather, the point isthat

Congress has chosen to leave such questions with the Commission, to which it has

given the flexibility to experiment with new ideas as changing conditions require.
CBSv.DNC, 412 U.S. at 122. Theissue hereiswhether the FCC hasthe power to create an access
right, not whether Congress has previoudy provided such a right. As this passage shows, the
Supreme Court clearly contemplated that the FCC hasthe “flexibility to experiment with new ideas
aschanging conditionsrequire.” UCC’ scontention isthat non-enforcement of the Fairness Doctrine
is such a*changing condition,” and that the FCC has the power to remediate the damage UCC has
faced by “experimenting” with a new access right.

NBC makesasmilar argument, stating that Congressrefused to require that “broadcat facil-
ities should be open on a nonselective basisto all personswishing to talk about public issues.” NBC
Opp. at 7 (citing CBSv. DNC, 412 U.S. a 105). It notes that Congress has refused to make
broadcasters common carriers. |d.

Thisprovesfar too much. The accessrights which Congress declined to provide were com-

mon carriage rights. CBSv. DNC, 412 U.S. at 106-109. UCC is not asking for a broad “nonse-



lective” accessright. Rather, it seeksalimited and highly targeted accessright directed at the narrow
circumstance when a broadcaster shuts off discussion of an issue which goes to the heart of its
responsbilitiesto itscommunity of license. And it most certainly isnot asking for acommon carriage
scheme; UCC' sargument istied to the parent company’ s obligation to give close scrutiny to its pro-
gramming practicesand the exercise of discretion to assure that the community’ sneedsaremet. This
is the antithesis of common carriage.

Withrespect to NBC' ssuggestion, NBC Opp. at 13, that UCC’ ssuggested approach presents
First Amendment problems, thefact isthat it isthe failureto afford accessto UCC that limitsUCC's
First Amendment rights to speak and to be heard. It is particularly troubling that NBC, which is
licensed to serve as a proxy for the entire community, refused to air UCC’ s advertisement because
it “concluded that the *Night Club’ ad inappropriately suggested that churches other than the UCC
are ot open to people of diverse races and backgrounds.” NBC Opp. at 2 (emphasis added).

CONCLUSION

Wherefore, the Commission should recognize a limited right of access under the circum-
stances presented here, designate a hearing to consider whether grant of the WFOR-TV and WTVJ
renewal applications are in the public interest, and grant all such other relief as may be just and
proper.

Respectfully submitted,

Angela J. Campbell Andrew Jay Schwartzman
Institute for Public Representation Media Access Project
Georgetown University Law Center Suite 1000

Suite 312 1625 K Street, NW

600 New Jersey Avenue, NW Washington, DC 20006
Washington, DC 20001 (202) 232-4300

(202) 662-9535
Counsd for the United Church of Christ
February 7, 2005
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UNITED
CHURCH
OF
CHAPEL
Hi

1321 Airperr Road,
Clwnpel Hill, NCZFF12
919.241.3540
ueeh@unisedchurch.prg
www uaitedchurch.org

Fuitors
Bl & Richard Edens

Aisovtuce Paseor
Fleather Dillashaw

Dirccear of
Childyent Miriitric:

Susan K. Seeinbery,

A C.'angrcgn:xm uf he
Linired Chierch o}_‘ Cheisr

Fax NG 216 736 2223 F.

January 31, 2005

Ms. Barb Powel
United Chureh of Christ - PIC
(Proclamation, Identity, and Commumication Ministry)
700 Prospect Ave E
Cleveland, OH 44115-1100

Dear Ms. Powell:

United Chuvch of Chapel Hill is grateful to the larger church Tor the Still Speaking
Initiative and particularly the advertising that our commumty experienced last Lent and
then again during Advent. The “houncer ad”’_clgarly spoke to people and.
metapharicalty, to a real or perceived past experience of a religious convnunity.

Ths expression of tolerance and inclusion as & religious value was recgived well by our
congregation and the community, The ad was well received by members of the
congregation and became the catalyst for conversations with frignds, neighbors and
colfeagues. We crafted bus posters to accompany the tefavision advertising that were
well-received. The attached editoria from the community newspaper, The Chapel Hill
News, may express the commiminy’s reception of the bouncer better than | can.

We gather information every Sunday in order to be hospitable to those who worship with
us and 10 récognize trends within our common life. Recognizing that the offering of
one’s name is voluntary and the counting by the ushers is not exact, onr Sunday worship
altendance during the four Sundays of Advent (2004) was as foliows:

Sunday Nov, 28 Dee. 5 Dag, 12 Dze, 19

Toral attendance 384 481 521 319
Membars 280 388 410% 4{3
First-Time Attepders 6 9 22 7
Frivnds 66 70 7% 85
Guesis 3 5 15 12

* On Decemnber 12, 30 persons whi previousTy woukl hive beer regorded ns Friends
uniicd i membership thus 1hey ave new counted as Members.

Omnce again, thank you Tor the positive impact of the wlentity campaign. Qui
congrepation was gppreeiative af this campaiga..

nd peace

Richard Edens

To Belicve Ir To Care, 1o Care Iz To Do
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Editorial, December 5, 2004
Chapel Hill News

The most chitling thing about the rejection by national
networks NBC and CBS of commercials for the Uniled
Clurch of Chrisl 5 the reasan articulated by CBS.

According to the national UCC office, CBS provided
this writlen explanation; "Because this commercial
totches on the exclusion of gay couples and other
minority groups by other individuals and organizations
ang the fact that the Executive Branch has recently
proposed a consiiiutional amendment o define marviage
as a union between a man and a2 woman, this spet s
vnaceeptable for broadcast.”

This exptanation is astosnding (rbecause the
Viacom-owned network seems to be blatantly nodding
e the wishes of the "Exeeuntive Branch,” and {2) the
commercial says nothing at all about gay marviage. The
reasaning makes a leap that is completely out of bonids.

NBC, owned by General Electric, described the ad as
"tpo controversial.”

The scene: Bouncers stand at the door of 2 peneric
church welcoming some people in and turning away
others. Among those twmed away are Two men holding
hands. Others include a young black girl, 2 Hispanic
man and a person in a wheelchair,

The image gives way to the message: "Jesus didn't tuen
people away. Neither do we."

According to the Rev, Rick Edens of the United Church
of Chapel Lil], the target andience for this ad is people
who feel unwelcome in any choreh for whatever reason.
Tt is hiSed on responses of hon-churchpding people in
focus groups,

The UCC denomination has a long-standing tradition of
inclusiveness, It has been cut front, both in terms of the
Civil Rights struggle of the '605 and in the gay/lesbian
struggle now in the farefrant. Its logo is "That they may
all be one.”

in this community, United Church of Chapel Rill has
carrizd out that mission in a number of ways, including
providing o home for a Hispanic congregation and
Torming a gospel choir witlh a black church in Durham.
Its membership includes peaple of color and openly gay
and lesbian members. It hosts inter-faith services and
strives to inform its members about the tenets of other
faiths, including Muslim,

FAX NO. 218 736 2223 F. 03

i a 30-second spot intended o define the character and
distinction of the denominarion, United Church of Christ
naturally reflected one of its most defining qualities. 1t
should be atlowed 1o de that.

This action of the natfonal nctworks follows the decision
of local NPR affiliasto WUNC nat to accept the language
of sponsor [pas as being an organization that protects
women's “reproductive rights.” That is a definition, not a
political statement. Even if it does resonate with some as
"abortion rights," those rights do. in fact, exist in this
eouniry -- af least for the time being,

For the United Church of Chirist to define itseif as

welcoming of all people, including gays and lesbians, is
descriptive, not political.

Ir's a concern that these organizations are noi allowed to
represent themsebves in language they find accurate
when drug companias can hawk one drug as being better
than others, without substantiation; when Wal-Mart can
describe itself as a caring company to work for, though
it has claims against it for discriminating against
women. The list is endless.

The seH-censorship -- and we have to hope that it s not
more than that -- seems to reflect a political and business
elimate that is highly sensitive to the agenda of the
newly empowered right wing. This could be just the
beginning.

An interesting aside; The pds were aired in this marker
and other tsst markets throughout the country in the

-spring;-with-nonegative reaction, Following the pattern - -

of other controversial acts of censorship, they've
attracted considerably more atiention because they won'
be seen on NBC and CBS than they would have if they
had been aired.

Look Tor them on the host of cable and other channels -
that will carry them, and decide for yourself, Too
controversial?

hom:arehives newsbank comar-search/wesArchives®p_action=docdp
docid=106034 1371925 C1S& p_dnennm=1ds_dlig=0L0105013116
F34917045& s spbierm—Subseriplina¥e20uatii%a3A%2012%2F 3 TOL2L
201006 203%3A6A0PM& S subxpires=12%213 196217 2010%203%
JAGAYZOP M &es_uscrnuine=rna03 13
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‘Emmaus United Church of ChRiiST

900. EAST MAPLE AVENUE Phone: 703.938.1559
VIENNA, VIRGINIA 22180 Fu  703-242-8138
Rev, Wiltiam T. Federici ' wanw, Emmaust 70 nog

Senion Ministzr billyflx@mac.com

.
Emmaus United Chureh of Christ is & progressive, inclusive s;irimal community located
in Vierma, Virginia, serving the greater McLean, Tyson's Comer and Fairfax County ares.

Over the past yeaz and a half, the congregation has done an intensive and intentional
examination of how we embrody the ethos, practice and theology of the United Church bf Christ.
Many of our members have served the larger Church at Association and Conference layels. Here
are soms facks and obsevations regarding our involvement with the 56l Speaking Initiative.

Initiative
a

‘The congregation has been proud that I have heen the Coordinator for the Still Speakin,
in Central Atlantic Conference, prging me to spend as much timne as necessary to ens
sueccesaful project. ' ‘

When the television commerdials were aired in December, the news that the bouncer ad:had been
banned on CBS and NBC was greebed with a sense of bewilderment and outrage. In this:
metropolitan D.C area, freedom of speech is aken very seriously as many of our me
for government and other agencies.

We “passad the plate™ to support the local efirt of Potomac Assaciation to run ads and'Mentity
pieces in the Jocal press. A 280 membet congregation raised $2500.00 in one Service anayu sew
days. '

Since the ad has ran, the Membership Committee has been asked to host another Convegsation
on Membership for the people who have been attending 1 the late fall. Many of these
prospective pew members foel swept into a momentum of taking a stand for i
inclusivity, We have seen many new visitors sinee December. This elass conmins over 1§

ers work

=Y

prospective few members. _
1 have been chairing the Potomae Working Group for Still Speaking as well. as part of oy
Conference responsibility. A consortium of lay people and have been developing'a Jonger

term strategy for communication and identity in addifion to ads running in local medi

also hosting 2 groupwebsite. (stillspeakingmetrodc org) which has experienced many hits during
the ad campaign. i
Although: Enunaus is in a metropolitan area that js fairly “Yiberal”, we are part of a largey
Commonwealth which which has passed legislation that would seek to discriminate peg
sexual orientation on a number of sues. There has boon a pride in the commercial
an image of a denominatian which welcomes all.

Az Hime wn, there will be more stories and Facts b share. The bottom line is that
United of Christ is thrilled ta extend an extravagant welcome in the name of

of Jesus Christ. /

Il TOTAL. P.B1
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Wilgrim Congregational Church
A tust Peace & Opon and Affirm‘ fag Congregation m{'tnc United Chureh of Chriat

2597 West {dth Steset » Cleveland, Ohio 44118 « 2148617384 - Fax 216.861.0113
Visit uy on the web at pilgn’m*liva,org

|

MINISTERS February 3, 2005

|
i
ALL MEMHERS O THE CHURCH ) ‘
PASTIONS The Stillspeaking initiative Ministry
Tz Rev. DB Ly 700 Prospoct Avenue E
13 URINDA, HaREL M
OB PGV MALIVE, OB Clcveland, Ohic 44115

THE REY, KATHRYN MaTTHEWE Hugy
Pasror ron TuuRIoar Wonsse aN>  Deps Friends:

GLBT Mmsines . )
oL omey a Youta Muyassane This letter comes with deep appreciation and gratitude for the amazing
revival you have initiated in the life of our church and in our denomingtion

- o —mm atm TT XE

M ier MoOaw f . A . -
threngh the God is Still Spesking Campaign. This edg}, creative, and

VICKM@ra.akitaLive 08 innnv%tive program has brought nu'ru life and vitality td| our Jocal clrurch, and
Raxdisy NI T sense a resl renewsal within the Upited Church of
My. hapE Touansey, RN, At Pilgrim Congregational UCC, ﬂ#l urban congreyatioh in Cleveland, Ohio,
CHUNRANMRIGTIALIE where ] serve as pastor, we have realized some amaz ¢ coonits Gatwe
Ma, Jurky Guney . directly attribute to the campaign. First and faremost, §as been the incredible
TERRYOGIILORDIALIVE O Siraber of visitors that have come lo worship with us sjnoe tha commercials
ASTETANT Tu.Ds HaRiER first aired. Chur average Sunday moming attendance ong year 4g0 Was Zlq -
M Joan Meaarr since the campaign began, we now sverage 2751 Usingthe new God is Sl
HoANMBTLONIALIVE.ORD Speaking pew pads, we are shle midztegmme that many of these firsi-time
HosxTo visitors have come bevause they have cither secn ot hoft sbout the

o commercials. By the end of this F _ we will havg received over 15
ANTaBts D .
216.965?3 1;;“ i new members a8 well. :
ARTS REMAWSANCE TREMONT One of the most interesting benefits however, has been thz ::e.newed sense of
116.861.4887 enthusiasm and appreciation by thosc who are already Pilgrim members, for
FuLL, CIRCLE THEATRE the United Church of Christ. que is a deep sense of firide by so many of
216.136.2180 ' our meambers for “their” denomingtion, that i3 willing o make such a bold
ST C—— witness for the sake of the gospel pf Jesus Chirist. | seef“God is Stll
FamLx Canrae Speaking” t-shirts, bumper stickers, and hats everywhete sround Pilgrim! It
216.771.9600 is truly amazing to watch folks me alive with joy forjtheir church, both
KENVRTTA DANCH THEATNE locally and nationally. ! :
216,348.3211 ) L A

- To say ] am a big fan of this campaign, Ib an U ment. On a very
NORIICOASS M3 OO persomal note, a6 & Life-long meaber of the United Chufch of Chilat, I can't
M ' ‘H thid of a time that 1 have been mpro proud and more ~7 'nsadabgmme

sk House | denomination. Thank you for bringing such hope, exciferent, an

el revimlization into our church! ‘
e GamHTRRG Mast sincesely, !

A WriLnpss CENTEX

2464617 ARE wxT, 33 i
Twis LICC Couwrmion For LOBT Covamms  Lavrinda

216 8610779
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Twelve days ago | received a call from the associate miniser at First Congregational, United Chrch
ofChristinBouZde:andheaskzdmempayaviaﬁmagsnﬂminﬂwﬁospitalwhohads&mda
stroke twelve days prior to his call. I am the chair of the board of spirituallife, 2 former
fundamentalist minister, and help lead up our GLBTQ lellowship. o

. This pentleman was able to warship with us this last Sunday and is making & wonderful recovery
from his medical problems. In the last six months bis son was lalled in Irag, his marriage is in the
process of ending, and be suffered & stroke while apartment hunting in Baplder to start his new life.
He was on assignment 25 a paralegal in Texas for the past eight months where he gaw the
commercials that UCC had put ou: and when he got settled in his new place he wanted to call one of
our cinsrches and be apart of & fellowship that would accept him s be is snd whare he is currently in
his journey. Ho was raised 23 s catholic and was never able in bis religio g tradition to be the
authentlc creation that he is and he saw in the eommerciale that everyone welcome in our
fallowship. A few days after his stroke (he Teceived amazing medical trea} helped bim almogt
miraculosly compared to most stroks patents) he looked up the nymber our clureh and called
and said hs would love 1o have someone visit hine. The sssaciate ministerjresponded by phone and
later in person and then called me to follow np. I see how God works in ¢ Most AMAZING WRYS.
How a commercial scen in Texas and felt in someone’s heart, responded tp in Boulder, and we are

armacc

Ph

now enriched with ariother wonderful person on his continaed journey with God.

Thaink you _;
f g
Jobn Bisceglia
:ha bi . com :
Phone 303 938 6660 f
Fax 303 938 6497 '
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Office of General Ministries
A Covenanted Ministry of the United Church of Christ

John H. Thomas, General Mintsier and President
Edith A, Guffey, Associale General Minister

February 7, 2005

This correspondence is to offer a summary report as to the effectiveness of
the identity campaign of the United Church of Christ, including its
television advertising, which is at the core of the cffort.

The response to the “God is Still Spenking,” initiative has been
unprecedented. Numbers begin to tell the story:

Since aunching his effort, our web sites (www.ucc org and

www stillspeaking.com) have had more than one million visits. 170,000
visitors have used the “lind-a-church” feature. In December, while the ads
were running, we bad 787,056 visits to our web sites; 137,000 used the
find-a-church Function. By comparison, in Novemiber, 230,000 visjtors
came to our sites and 4,000 used our {ind-a-church function.

Anccdotal evidence is coming in from ail over the country about increases
in worship attendance and giving. But numbers only begin to tell the story.
Enthusiasm generated witlin our membership because of this initiative has
vitalized our congregations, prompting an outpouring of generosity and
service to those in need in the communities it which these congregations
are located, and to the wider world.

While the controvetsy surrounding NBC and CBS’s refusal to clear the
commercial has brotight an increase in name recognition for the UCC, we
regret that this refusal has kept countless Americans from sceing our
message of extravagant welcome. More than fifieen million viewers
canuot afford or do not have access to cable television. Our strafegy to
purchase air time on broadcast networks has been, from the beginning, a
question of justice—ecnsuting that our viewing audience waould be as wide
a5 possible. Continued failure to clear this commercial lpaves many
citizens disenfratichised, limits the service that our congregations can
provide 1o their communities, and runs counter to the broadcast networks’ -
tesponsibility as stewards of the public trust

The Rev. Robert Chase
Director of Communication
United Church of Christ -

700 Prospect Avenue, Cleveland, Ohio 441151100 ~ Phone 216.735.2100 — Fax 216.756.2103

E-tnai! ogm@ucc.ors — Web wwwicc.org
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CERTIFICATE OF SERVICE

|, Paula Galloway, hereby certify that on this 7" day of February 2005, a copy of the
foregoing Reply to Oppositionsto Petitionsto Deny Renewal was served by firg-class mail,
postage prepaid, upon the following:

Margaret L. Tobey

Morrison & Foerster

Suite 5500

2000 Pennsylvania Avenue, NW
Washington, DC 20006

F William LeBeau

Regulatory Counsdl

NBC Teemundo License Co.
11th Floor, West

1299 Pennsylvania Avenue, NW
Washington, DC 20004

Howard F. Jaeckel

CBS Tdevison Stations, Inc.
1515 Broadway

New Yok, NY 10036

Paula Galloway



